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As I write this, we are still in the thick of the Safer-at-Home order and hungering 
for signs of hope and life in the world outside of our four walls.

Spring has taken hold and people are eager to get outside and enjoy nature. 
We’re also all eager to renew contact with the outside world to see what other 
people are doing around us.

This is why I love Family & Friends. It’s built around people of the community, 
who are reaching beyond the norm to dare to be different.

Our cover story, penned by Ed Zagorski, is about fast-growing Specialty Cheese 
in Reeseville. Just when you thought as Wisconsinites that you knew all there was 
to know about cheese, along comes a company that is carving out new niches in 
ethnic cheeses and even bringing to market bold new ideas like crunchy, non-per-
ishable cheese snacks that are growing in popularity and winning awards in 
America’s Dairyland. Feel free to take a bite out of this story, which is calorie free, 
I might add.

Beyond just culinary art, other arts are also in play. For visuals, the dazzling new 
murals created by students for the already majestic walls of the Watertown Elks 
Club are positively stunning, based on Diane Graff’s story. In literature, a Water-
town’s chance encounter with the CIA in Washington, D.C. earned a spot in the 
popular Chicken Soup for the Soul anthology series, as told by Nate Gilbert. And 
let us not forget the martial arts. At a time when the world needs to recalibrate its 
mental health, local karate and jiujitsu instructors are helping people’s strengthen 
mental and physical health, and self-discipline, according to a story written jointly 
by Kevin Wilson and Nate Gilbert. And don’t think that restoring cars is not an art 
form. One local woman has turned stereotyping on its head, not just be being in 
the automotive restoration business, but excelling at it with her husband, accord-
ing to Steve Sharp’s account.

Maybe, with the promise of the isolation orders being lifted soon, the efforts 
of these amazing people will be inspiration to you and others to make the world 
around us more interesting than ever.

Scott Peterson
Managing Editor
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Martial arts is not 
competitive. 

It’s a life-changing 
way of thinking
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CONTRIBUTED
Students train at Neil Stolsmark’s Authentic Ancient Arts Karate and Kobudo studio in Watertown. For 40 years, Stollsmark has enjoyed teaching 
students of all ages with the goal of improving their mental and physical health and well-being.

By Kevin Wilson & Nate Gilbert
Family & Friends

Over 40 years of studying and 
teaching Karate and Kobudo, 
Neil Stolsmark is all too famil-

iar with the misconceptions surround-
ing these traditional martial arts.

It’s not about learning to fight, for one 
thing.

“Ultimately, it’s self defense,” Stols-
mark said. “It’s not a competition. My 
students compete in tournaments, and 
they do well. I am a world champion 
from 1991 myself. I used to be more 
into the competition, but that is not our 
focus.”

It’s not a requirement that one has to 
learn the martial arts at a young age to 
reap the benefits, either.

“I think a lot of people relate martial 
arts to teaching children, which is fine, 

but a lot of people don’t understand, it’s 
not just for kids,” Stolsmark said. “I have 
two students who are 80. They constant-
ly tell the younger people, ‘Guys, don’t 
give this up. The reason we are healthy 
is because we practice karate.’ That’s a 
misconception nowadays … ‘Oh yeah, 
my kid is in karate.’ It’s really for people 
of all ages. The benefits don’t stop. You 
continue to learn lessons and grow.”

Stolsmark, 57, the owner of two 
Authentic Ancient Arts Karate & Kobu-
do Studios, celebrated 35 years at his 
Waukesha dojo in March. He will be 
celebrating 31 years at his Watertown 
dojo on July 1.

Helping people live long, healthy lives 
is one of the great joys of the process 
for Stolsmark. His predecessors from 
Okinawa, Japan, were great role mod-
els for how it’s done.

“My instructor passed away at 95, and 
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taught until he was 92 in Okina-
wa,” Stolsmark said. “The teach-
ers live long, healthy lives. My 
teacher lived to be 95. His teach-
er lived to be 90, and his teacher 
before that lived to be 89. The 
practice of karate is a holistic 
approach to life. It’s a lifestyle. 
The exercise of course is evident, 
but it’s also just a fantastic stress 
reliever. The mental aspect, the 
spiritual aspect comes into play.”

Stolsmark sees the value for 
those who take yoga or Pilates 
classes, noting that many of his 
students cross-train. The value of 

a dojo is unique, though.
“A karate studio is a dojo,” 

Stolsmark said. “That translates 
into a way place, or place where 
you learn the way. Japanese lan-
guage is interesting. Everything 
has two meanings. Everything 
has a blunt meaning, a gym, 
and a deeper meaning, the place 
where you learn the way … of 
life. It is challenging to people 
who want something else than 
what conventional gyms offer 
other than lifting weights and rid-
ing bicycles. Karate offers a spir-
itual and intellectual side, how 

to live your live and stay healthy 
physically and mentally.”

Stolsmark likes the analogy that 
he works with new students in 
much the way a sculptor works 
with a new lump of clay to trans-
form it into something amazing.

“You learn how to be coordi-
nated, to use both sides of their 
body, Stolsmark said. “Learning 
posture is very important. How 
to stand straight, how to walk 
correctly. The illusion that ka-
rate is about fighting is a com-
plete falsehood. It’s about being 
healthy. It’s about longevity and 

CONTRIBUTED
Neil Stolsmark stands in front of his Watertown Karate & Kobudo studio on Third Street. Stolsmark has operated a studio in Watertown for 31 years and another one 
in Waukesha for 35 years. The studios were scheduled to re-open on Tuesday, May 26, when statewide Safer-at-Home orders are scheduled to conclude.
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feeling good. It’s about exercising 
your joints. These are things we 
don’t do in everyday life, if you 
are stuck behind a desk or even 
a construction worker, you don’t 
to the right things to remain 
healthy for your body.

“Karate takes your mind along 
for the journey. You have to 
think, to remember, to practice 
with your mind and your body 
together. That’s key to get your 
mind to understand what your 
body is trying to do, and it’s fun. 
That’s another key, it’s fun to 
do. There is no race. There is no 
competition. There is no dead-
line. You just improve yourself 
every day. That’s why Karate 
has spread like it has across the 
globe. I am amazed at what peo-
ple can do. Some start at 7 years 

old and continue into their 80s. 
Some who started at 12 years old 
are now 50 and are still with me. 
That’s a long time. I am extreme-
ly proud of the fact that there are 
students I do have in Waukesha 
and Watertown that have been 
with me that long. Not a lot of 
people make it 30 years in this 
day and age.”

Stolsmark has the longest-run-
ning martial-arts studio in Water-
town, but not the only one. Jorge 
Monterrey, who teaches Brazilian 
jujitsu at the Defense Combatives 
school, is celebrating his 10th 
year in Watertown.

“I don’t consider other martial 
arts (trainers) as competition,” 
Stolsmark said. “I consider them 
to be friends. If I have compe-
tition, it’s from club sports, like 

hockey.”
There is plenty to be gained 

from signing up for one’s first, or 
next, martial arts or self-defense 
course.

Students of any age, ex-
perience and fitness level 
can find lots to gain from 

classes at Watertown’s Defense 
Combatives School or DEFCOM, 
owned by former Marine Jorge 
Monterrey, located on 500 Ber-
nard St.

The school offers courses in 
Brazilian jujitsu, judo, boxing and 
self defense on weekday after-
noons or by appointment on 
Saturday’s.

The mental component of fol-
lowing through to actually sign 
up for a class and not quitting 
when the times become difficult 

CONTRIBUTED
Defense Combatives 
School (DEFCOM) 
classes help develop 
mental toughness 
and a can-do mind-
set. Students range 
greatly in age and 
owner Jorge Monter-
rey says the hardest 
part is often muster-
ing up the initiative 
to sign up for one’s 
first class.
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can be more challenging than 
obtaining the highest belts.

“That’s the hardest part, the 
mental part,” Monterrey said. “I 
tell people all the time, in the 
martial arts system there’s a belt 
structure. The white belt is the 
first belt. It’s the most difficult belt 
to get. People laugh at me and 
say, ‘Don’t you get it with your 

uniform.’ You actually have to 
sign up and be committed.

“To get a black belt, all you 
have to do is not quit, whether it 
takes you years or decades. The 
hard part is starting and that’s 
what we lack in America is stick-
ing to it. That’s why people men-
tally stop doing this or anything 
because it’s hard and they know 

it’s hard. People would rather 
stay in the easy box than do 
anything outside of their com-
fort zone. The more practice, the 
easier it gets.”

Courses of this nature not only 
make people mentally tough, but 
they help flip the switch in devel-
oping a can-do, positive mindset.

“There’s a lot of people that live 

CONTRIBUTED
W a t e r t o w n ’ s 
DEFCOM offers 
courses in Bra-
zilian jiu-jitsu, 
judo, boxing and 
s e l f - d e f e n s e . 
Many are instruct-
ed by the school’s 
owner and Water-
town resident, 
Jorge Monterrey 
(right).
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by ‘I can’t, I can’t.’ I’ve been a 
personal trainer for 20 years and 
a martial instructor for roughly 
20 years,” Monterrey said. “I love 
when people say I can’t do some-
thing as they are doing it. This 
happens with push ups. It’s funny 
what people tell themselves and 
believe.

“Any martial arts will teach you: 
What you tell yourself is what 
you believe. If you tell yourself 
you can, you will. Having that 
positive attitude changes peo-
ple’s lives. That’s what we are 
in it for. You want something 
that resonates with people and 
changes their entire life. If you 
have a positive, can-do attitude 
in one aspect of your life it’s only 
natural that it transfers over to 
other parts of your life.”

From a physical vantage point, 
students become stronger, lose 
body fat and gain muscle tone.

“I would consider that the sim-
ple side,” Monterrey said. “As far 
as martial arts goes, you actually 
become, for lack of a better term, 
harder. I’ve had people who 
start class and get bruised easier. 
Your body naturally gets tougher 
as time goes on. That’s mainly 
because of constant physical 
contact.

“We teach people how to fall 

properly so they don’t hurt them-
selves. If you’re not used to your 
body being pushed and pulled 
around, after a while bruising 
doesn’t happen anymore.”

These classes build community 
and help people improve their 
fitness levels by doing something 
other than running or lifting 
weights.

“As far as fitness goes and be-
coming healthier, this is a differ-
ent way to do it,” Monterrey said. 
“It’s a fun way to do it. Some 
people don’t like lifting weights 
or running. When you come into 
a class like this with a bunch of 
others who have fun and are 
trying to learn, people are having 
fun.

“The No. 1 self-defense tip is 
only limited by their imagina-
tions. The more scenarios and 
outside the box they can get the 

more prepared they are going to 
be if they have to defend them-
selves or their loved ones.”

DEFCOM’s mission is self-de-
fense and the school has taught 
students from 8 to 86 years old. 
This is Wisconsin’s only com-
bative school and all classes are 
taught by professionals who 
have real-world experience in 
their discipline.

“We’ve changed a lot of lives,” 
Monterrey said. “If we can help 
change some more lives it will 
just make better people.”

Monterrey, who has served 
two duties overseas, also owns a 
24-hour fitness gym, arcade/bar, 
serves as a personal bodyguard, 
is a fight director for small, in-
dependent movies and consults 
other business owners 
for entrepreneurship 
advice.
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Colored 
pencil 
art leads 

CONTRIBUTED
Watertown Elk Paul Domin-
guez has initiated a student art 
project creating pencil murals 
that are hung in the lodge.
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Colored 
pencil 
art leads to 

unique 
Elks 
project

By Diane Graff
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By Diane Graff
Family & Friends

What could be more 
appropriate than an 
artist’s rendering of 

large deer climbing along the 
wall of the stairway at the Water-
town Elks Lodge?

The mural is complete with a 
3-D eagle and the top elk wear-
ing the order’s covenant ceremo-
nial jewels of the exulted ruler.

And of course, the mural is not 
the typical painted artwork. It 
is the work of a million strokes 
from colored pencils on wood.

This art project, along with two 
other pieces, are a product of 
brainwork, sweat and teachings 
of member Paul Dominguez.

Dominguez started a summer 
art project in 2017, shortly after 
being persuaded to join Elks 
Lodge 666. He agreed to become 
a member five years ago if he 
could organize the art project. 
With the backing of the Elks 
Lodge board, a summer mural 
program was started.

To date, three murals have 
been completed. With the 
coronavirus pandemic 
and curtailment 
of Elks Lodge 
meetings, 
this 
sum-

mer’s program has been slow to 
get underway, according to mem-
ber Greg Breese, board member 
and past president of the lodge.

“The program has been well 
received by all the Elks,” Breese 
said. “The state organization has 
expressed an interest in coming 
down and seeing the project and 
model it in other lodges,” he said.

Usually plans for the summer 
project are ready to go by mid-
April, but due to the pandemic, 
no action has been taken. “I have 
not talked to Paul in weeks, but 
he did mention two ideas.”

The board 
approves the ideas 
before Dominguez 
proceeds.

“It continues to be 
a remarkable thing 
that Paul does,” 
Breese said.

To top 
last 

year’s 
project will 

be a major 
undertaking. The 

2019 effort included a 
18-foot-long mural of elks 

along a stairway.

The mural hangs on the wall 
of the staircase leading from the 
main entrance to the second 
floor. The idea is to enter the 
building and walk up the stairs 
with the elk.

Dominguez added a 3-D eagle 
and the exulted ruler necklace to 
the masterpiece. Also included 
at the top of the stairway was a 
clock on the 11th hour, which 
means a lot in Elk culture. 
The final hour recognizes the 
lodge members that have 
departed.

The 

artwork 
was completed 

on four different 
pieces of plywood.

“It was an amazing 
amount of work,” Breese said, 

“and it looks so cool.”
To date, Dominguez and 

students have completed three 
murals that hang at the Elks 
Lodge.

The first mural completed 
hangs in a prominent place 
adjacent to the main lounge at 
the lodge. In the mural, the bull 
elk appears to be coming out of 
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the picture. An American flag, 
along with another flag on 
the picture, were created on 
separate pieces and raised 
off the main board for a 3-D 
effect. The mural is 6 by 4 
feet.

The second mural hangs in 
the entrance at the rear of 
the building. The mural was 
made to honor veterans with 
raised logos of the armed 
forces. This mural is also 6 by 
4 feet.

The idea to place a mural 
along the stairway was due 
to the fact the cement wall 

in the historic building needed 
repair. It bowed out and needed 
work.

“This wall was terrible,” Domin-
guez said. The mural was the 

perfect solution to the problem.

“With the help from Watertown 
High School faculty, I recruit 
students to take part in the pro-
gram,” Dominguez said. The Elks 
Lodge member receives assis-
tance from Dave Pawl, art teach-
er at the high school. Dominguez 
goes to the high school to talk to 

the students about the project. 
He provides some art lessons to 
those studying drawing.

“We get together a few hours 
each week all summer long,” he 
said. “In the beginning, we work 
on composition and layout of the 
mural. We practice drawing the 
subject of the mural and learn 
some information or history of 
the subjects of the pieces. Then 
we get to work,” the artist said.

And work the group did. 
Dominguez estimated the large 
mural took about 160 hours 
to complete. It is made of four, 
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DIANE GRAFF
Paul Dominguez stands near the second mural he 
and Watertown High School students created for 
the Watertown Elks Lodge. The mural was made to 
honor veterans. It includes the American flag and 
raised logos of the armed forces. The mural is 6 by 
4 feet.

CONTRIBUTED
This is the first pencil mural completed by Paul Dominguez and Watertown High School students. It hangs in 
the Watertown Elks Lodge on North First Street.
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Members of the Watertown Elks Lodge 666 pose in front of the 18-foot mural before final installation on the grand staircase.



8-foot pieces of birch plywood. 
Birch is used because of the 
beautiful wood grain, Dominguez 
said. He and the students worked 
two days a week for two hours a 
day.

“It makes this hallway very nice 
and warm,” Dominguez said.

And all the murals are done 
with colored pencils. The outside 
black boarder is the only painted 
part of the piece. All the color in 
the back, middle, foreground is 
done in colored pencil. Black No. 
2 pencils are used for detail and 
shading. Shadows are used to 
give the picture depth.

After the artwork is completed, 
the piece is coated with poly-
urethane to preserve the pencil 
work and enrich the colors and 
wood grains which fit nicely with 

the woodwork throughout the 
100-year-old Elks Lodge building.

“Working with the young art-
ists is great,” Dominguez said. 
“Through the hours of work I get 
to know the kids pretty well. We 
have a lot of fun talking about 
different things while we work.

“My favorite part of the summer 
project is not the finished piece, 
but the creation of it,” Dominguez 
said. “At first, the finish seems 
far off, but after some time, the 
students see what it is becoming. 
Using only colored pencils takes 
time and requires perseverance. 
Our motto is ‘tackle the hard stuff 
because the rewards are much 
greater.’”

Dominguez is an artist and 
teacher at Lake Country in Hart-
land. He has attends 20 to 30 

jury art shows a year with his 
medium being wood. “I use to 
draw on wooden desk tables in 
grade school.”

One of his ideas for the com-
ing summer is a mural of three 
service dogs that assist veterans. 
The mural would be installed 
on a wall in the bar area of the 
lodge.

“My plan is to cover every wall 
before I am gone.”

The youth program is a good fit 
for the lodge and for Dominguez, 
said Terri Breese, Elks Lodge 
board member and wife of Greg 
Breese. “It brings the kids into the 
lodge and exposes their parents 
it what elks is about.

“The big mural up the stairway 
is gorgeous and awe-
some,” Terri Breese said.
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Life’s path leads woman 
to her Driven Renovations

By Steve Sharp
Family & Friends

Molly Gursky can’t ex-
plain it. It’s always just 
been there — her inter-

est in working on cars.
That interest can now be called 

a passion.
Molly, who graduated from 

Madison West High School in 
2003, took some auto classes in 
her teens. She also worked on her 
older sisters’ second- and third-
hand Hondas and Toyotas, so she 
could inherit them.

“Then, I was always the weirdo 
in the library reading auto repair 
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Life’s path leads woman 
to her Driven Renovations

manuals,” Molly said one sunny, 
blustery spring day at her Driv-
en Restorations shop near Ran-
dolph. “I have no explanation for 
why I had such an interest, but 
from the age of 16, I was working 
on my older sisters’ cars, doing 
oil changes and basic repairs. I 
was the youngest of three girls. I 
did this from the age of 16 to 18 
and they became my vehicles.”

When she is not being “mom” 
to her two children, Rowan, 12 
and Cora, 3, Molly works along-
side her husband and auto-res-
toration mentor, Steve Gursky in 
the couple’s Driven Restorations 
business. They have co-owned 
the Dodge County endeavor 
since 2009. Molly is part of only 
about 2% of women in the au-
tomobile industry who actually 
work on vehicles.

Molly laughed when she re-
called that she and Steve met 
when he was 21 and she was 
19, at a party on the University 
of Wisconsin-Madison campus. 
She said it was love at first sight 
and, from that day on, they 
were inseparable — even when 
she went off to the University 
of Wisconsin-River Falls to earn 
her bachelor’s degree in animal 
science. Around that time, Steve 
was working in nearby Chetek 
and the two were able to meet 

on weekends, when they would 
work on cars together.

She said in her formative years 
of auto repair and restoration, 
Steve was her “only route to be 
able to work on cars.” He was 
an auto body technician with an 
associate’s degree from Wyotech 
in Laramie, Wyoming.

“He lived in Chetek, an hour 
from River Falls, and I’d drive 
there on the weekends. He was 
very encouraging to me,” Molly 
said.

After working in the dairy 

industry’s corporate sector for 
several years — until the idea 
of being cooped up in a corner 
office terrified her out of it — Mol-
ly was able to save up enough 
money for her and Steve to start 
their dream business, Driven Res-
torations.

Molly described her training in 
auto repair and restoration as 
being “entirely informal,” but said 
she has moved along quickly in 
the skill set to become adept at 
several things, in particular, met-
al working.

STEVE SHARP
LEFT: Molly Gursky is shown doing what she does best in the auto restoration business, metal working. TOP: 
It’s a nice mix of classic auto and rural living at Steve and Molly Gursky’s Driven Restorations near Randolph.
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“Steve always wanted to do res-
torations and have a shop, so we 
opened the business, together, in 
2009,” Molly said. “Steve had been do-
ing side jobs, with the goal of having a 
shop of our own. Then, I transitioned 
into the business, full-time, and I be-
came his apprentice.”

From that point on, she learned more 
from Steve — becoming adept at weld-
ing, sanding and performing the tasks 
an ambitious apprentice would need 
to learn in the auto restoration world.

“He was the main avenue,” she said 
of her husband and business partner.

Steve called marrying Molly a great 
deal, because he got a wonderful wife 
and more. He said Molly’s aptitude for 
working on cars is his “bonus.”

“I’ve always had some kind of proj-
ect that I was working on,” Steve said. 
“So I’d say we started working on cars 
together pretty early on in our dating 
— 2003 or 2004.”

He said Molly was, and still is, eager 
to learn.

“She also has an ability to quickly 
retain something you just showed her,” 
he said. “I don’t think I’ve ever had to 
tell her, or show her, even three times, 
how to do something.”

Steve and another person in the 
shop, sometimes his father, Steve Sr., 
do the mechanical work and when she 
is not going hands-on with the cars, 
Molly takes care of the office, doing 
payroll, marketing and other clerical 
tasks.

Steve said he thinks his wife is part 
of the 2% of women in the auto indus-
try who work on cars because of her 
upbringing.

“Her parents didn’t limit her to only 
‘girl’ stuff,” he said. “They are very 
well-rounded, open-minded people. 
They raised their three daughters with-

out gender limits. Molly has uncles into 
cars, bikes and boats, too. Growing up 
around that will get you hooked.”

By 2014, Molly was accomplished 
enough in her auto-restoration pursuit 
to be invited to Florida for an all-wom-
en’s “build” of an automobile.

“My passion was ignited on that trip 
and it opened a new world for me to 
a very small section of the auto indus-
try — that being women,” Molly said, 
adding her sister Emily is also a rarity 
in the auto industry, working as a certi-
fied GM mechanic in Indiana.

“We understand each other and ex-
change inspiration a lot,” Molly said of 
her sibling. “She does a lot more mod-
ern stuff with computers and I don’t 
do that, or mechanical work. My focus 
is metal repair and welding, assembly 
and interior work, among many other 
things. My interest lies more in metal 
work than mechanical.”

Molly called performing high-quality 
metal work one of the most satisfying 
parts of her job.

“It can be frustrating. It’s a challenge 
and you can only work metal so far 
before it quits. And there is a fine line 
between finesse and brute strength,” 
she said.

For awhile a few years ago, Molly, 
was building her physical strength by 
lifting weights. She said she no longer 
needs to, because her work keeps her 
in shape and builds the power she 
needs to work on metal all day.

“The work is enough and it is tiring,” 
she said.

Her first, full restoration of a vehicle 
was performed on a 1951 Ford con-
vertible. She called that car her “turn-
ing point.”

“I did a lot of the assembly on it. That 
was about the time I left my corporate 
world. That was done five years ago,” 
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she said.
She said she has no cars that she prefers to 

work on. She enjoys variety.
“That is the fun thing,” she said. “I never do 

the same thing twice. I don’t have a favorite 
make or model. I enjoy the classics, because 
the people’s — our customers’ — passion rubs 
off on me. These cars are not utilitarian. They 
are beautiful and are meant to be enjoyed. 
These are not museum cars. People love them 
and drive them.”

All of the cars on which the Gursky’s work 
are customer-owned, so Molly and Steve do 
not normally show the cars they have re-
stored. If they are seen in shows, it is done 
at the direction of the vehicle’s owner. Molly 
said, however, they are planning on being 
a part of the Automotion Classic Car Show, 
which was scheduled for May, but, due to the 
COVID-19 outbreak, has been moved to Sept. 
12 and 13 in Wisconsin Dells.

“Our customers are our publicity when they 
enter shows,” Molly said. “We are all word of 
mouth. We give out a lot of brochures and 
t-shirts, posters and things like that. We do 
grass-roots marketing.”

Steve said sometimes it’s hard to part with a 
client’s car they have been so instrumental in 
restoring.

“It’s their car in the end,” he said, “and there 
are some cars I miss. Some are so unique. 
There is something about them you love — 
you don’t want to give ‘em back.”

Steve is proud of the reputation that has 
been earned by Driven Restorations.

“We have a really good reputation for not 
being cheap,” he said. “Cheap means bad. 
We really make sure we give our customers a 
good job. Our customers pick us and we pick 
our customers.”

“Our customers are basically family,” Molly 
added. “There is much communication as the 
projects go on. They visit us at regular inter-
vals. We see the customers a lot.”

She said one of the biggest challenges she 
and Steve face is when they are asked to 
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work on rare cars that are not necessarily consid-
ered collectors’ vehicles. She said parts for these 
can be hard to find.

“Steve likes the rare and unusual ones,” Molly 
said. “The builds sometimes take six months. Some-
times they take four years, because you can’t get 
parts and it’s only going to get harder. We will trav-
el to find parts in Iowa and we go on Ebay.”

Molly said swap meets can be difficult, because a 
person has to spend so much time looking through 
piles of stuff.

“And then, what you want might not even be 
there and you spent a day for nothing. Time is 
money,” she said.

Had she not gone into auto restoration, Molly 
said she would likely still be working in a corporate 
environment in animal sciences, either dairy or 
equine.

“I have a wide base of education, and experience 
in sales and marketing,” she said, “but motor vehi-
cle restoration is a more emotional business and 
nobody every cried tears of joy over a spread sheet 
I made like they do over some of the cars.”

Molly has two horses that graze in a yard just 
outside the Gursky workshop. Two dogs patrol the 
premises, but are much more bark than bite.

“I have had one of those horses since he was 
1-year-old — and he turned 25 last year,” she said.

Speaking of her children, Molly said, in the pre-
COVID-19 world, Cora would spend many of her 

days in daycare. She is soon to be pre-kindergarten 
age. Rowan goes to school full-time. She said he 
would come home by 3:45 p.m. each weekday and 
“do his thing” until it was evening. At that point, 
Molly and Steve would split childcare responsibili-
ties.

“Rowan has his own welding helmet and likes 
tearing down engines,” Molly said. “The cleaner, 
more refined stuff he doesn’t enjoy. Cora likes 
being in the shop, but she doesn’t spend so much 
time out there, because she can be a brute and we 
don’t need cars damaged.”

Both Molly and Steve said they agree on most 
things as they work on their restorations.

“We don’t butt heads. We bounce ideas off each 
other. I just want some confirmation sometimes,” 
Molly said. “I will incorporate his suggestions. We 
work very well together and if he is stumped on 
something, he can talk to me about it and, in his 
talking through it, he solves it in his own head 
— and it doesn’t happen too often that he gets 
stumped.”

Before the coronavirus struck in the world, the 
Gurskys would take interested people under their 
wings to show them how to weld and make art out 
of metal. Some of Molly metal art is on display in 
the Driven Renovations office.

“Before this all happened (COVID-19), we were 
trying to do some community stuff,” she said. 
“Teaching other people the craft is what will keep it 

20  Family & Friends | SUMMER 2020



alive. I want people to get over 
the fear of trying something 
new. When COVID-19 is over, 
we will open the shop again to 
these activities.”

Steve called Molly “wonderful 
to work with.”

“She doesn’t get distracted 
easily,” he said. “She keeps to 
herself and works ‘til the job is 
done. I couldn’t ask for a better 
worker. I remember when she 
started. We just got bigger and 
I said, ‘Molly, I need help.’ It’s 
scary, but it’s risk and reward.”

He estimated they agree 95% 
of the time as they work in the 
shop.

“We have a shared goal,” he 
said. “When your goal is to be 
the best you can be and suc-
ceed at your business, it’s really 
easy to do. We trust each other. 
Molly and I, as a team, are the 
perfect yin and yang. She’s quiet 
and steady, whereas 
I’m more loud and 
sporadic. We really 
balance each other 
out.”

STEVE SHARP
LEFT: Molly and Steve Gursky admire their work on 
this 1959 Ford Thunderbird. RIGHT: Molly Gursky 
lifts the hood on a 1959 Ford Thunderbird she and 
her husband have been working on. “She’s a beau-
ty,” Molly said.
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By Nate Gilbert
Family & Friends

Most experiences with the CIA do not end with a published story in a book designed to be light 
and humor-filled.

Carol Senn Ruffin’s short story, titled “Detained by the CIA,” appears in Chicken Soup for the 
Soul: Laughter Is the Best Medicine that was published on April 14, the most recent edition of the 
Chicken Soup for the Soul book series that encompasses 250 titles.

The Watertown native and her husband, John, were in Washington D.C. in June, 2011 for her 
cousin’s Army retirement services when they and another couple needed directions en route to 
the Liberty Crossing National Counterterrorism Center.

After a series of wrong turns, GPS issues and shaky cell phone service, the quartet found them-
selves at the George Bush Center for Intelligence (the CIA). While being questioned by agents, 
Ruffin realized the national anthem she was supposed to sing for her cousin, Army Col. Sharon 
Mack, was slated to happen in three minutes.

The group finally did arrive at the ceremony halfway through, utilizing a precarious route to get 
there and in time to see Mack’s farewell speech and learned her pastor had filled in for Ruffin in 
singing the national anthem.

The day was still memorable.
“We set out hoping it would be a normal day and it felt like going to a graduation with a rel-

ative reaching a milestone in their life,” Ruffin said. “There was an extra element of being able 
to personally participate in it. It was exciting. The whole thing kind of crumbled in and felt like 
‘Why did I come all the way here to sing and I didn’t get to sing?’ The good news is I came away 

For Watertown author, her writing is literally 

Chicken Soup 
for the Soul
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CONTRIBUTED
Carol Senn Ruffin, a Maranatha Baptist University professor and Watertown High School graduate, recently had her second title published in the 
Chicken Soup for the Soul book series.
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with 
a really good 
story out of the ordeal I 
wouldn’t have anticipated. When life 
gives you lemons, make lemonade.”

Ruffin’s writing prowess was first spotted 
in an essay written for Watertown High 
School English teacher, Richard Conley.

“He took me aside and encouraged me 
to continue writing. I never forgot that; all 
these years later I could hear his encour-
agement along those lines,” said Ruffin, 

who has taught music and speech at Maranatha 
Baptist University since 1985. “When you’re in the 
midst of a career, time is spent doing your job and 
not a whole lot of time for creating. For me, writing 
a story is total relaxation. When someone might 
kick back and watch sporting events on TV, I write 
a story because for me that is very fun. That is my 
personal entertainment and a reward.”

This is Ruffin’s second publishing in the series, 
making her debut in Jan. 2019 with the title “The 
Best Wedding Gift,” which appeared in Chicken 
Soup for the Soul: Messages from Heaven and Oth-
er Miracles.

A friend suggested Ruffin submit stories for the 
Chicken Soup books, which each have a different 
theme with five to six books published annually. 
The organization takes author submissions for 
upcoming publications, notifying individuals only if 
their writing made the initial cut.

“They have a 1,200-word limit on 

CONTRIBUTED
ABOVE: The cover of Chicken Soup for the Soul: Laughter Is the Best 
Medicine. Watertown author Carol Senn Ruffin recently had a title 
named “Detained by the CIA” published in the book series. 
RIGHT: Carol Senn Ruffin (right), her husband John (left) and Army 
Colonel Sharon Mack, Carol’s cousin, at Mack’s retirement ceremo-
ny in the Washington D.C. area in June, 2011. This photo was taken 
after the morning retirement ceremony, several hours before Carol’s 
four-person group had an ill-fated encounter with the CIA.
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stories,” Ruffin said. “I had written 
the story already and had to do 
a personal edit — because it was 
50 words over — to streamline 
it so it still made sense. On May 
17, 2019, I submitted it. The first 
I heard back from them was on 
Jan. 9, 2020, seven months later, 
that I had made it into the first 
round of selections.”

After filling out paperwork and 
answering legal questions, on 
Jan. 20 she officially heard the 
story made the final selection 
and received the submission 
back with a few edits. She then 
made a few of her own tweaks, 
sending the final version off.

“The longest thing is the wait-
ing and you assume it wasn’t 
chosen and life goes on,” Ruffin 
said. “That doesn’t stop me from 
writing.”

Ruffin keeps a file on hand with 
story ideas, writing as a bonus.

“At this point, I don’t write so 
much fiction,” she said. “I write 
mostly stories that I personally 
have encountered or observed. 
When I finally reward myself with 
time spent writing a story I will 
go to the file of possible stories 
I could write and go ‘Which one 
will I write today?’, pick one and 
go at it …. That’s kind of my little 
creative process.”

She also has a monthly 30-min-
ute television show on Water-
townTV called Carol’s Kitchen, 
featuring 10-minute segments on 
cooking, singing and stories illus-
trated with photographs. She’s 
written a full-length play and 
roughly a dozen one-act plays, 
many of which have been per-
formed at MBU. In 2018, she won 
first place in the Creative Writing 
Contest sponsored by the Water-

town Public Library for a short 
story titled “Grandma’s Attic.”

In the future, Ruffin is consider-
ing pursuing publication for her 
100-plus page beginning vocal 
book, which the second edition 
of will be released in the fall.

“I keep creating 
and need to light the 
proverbial fire under 
myself to publish 
things,” Ruffin said.
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Specialty 
Cheese serves 

up slice of 
success

By Ed Zagorski 
Family & Friends

Wisconsin is well known for its cows, cheese, and dairy production. 
But how many people know that cheese is the flavor of home for 
many ethnicities around the globe? As America has become more 

culturally diverse and globalization has brought the world together a local 
company has grown.

Paul Scharfman, president and founder of Specialty Cheese Co., Inc., in 
Reeseville, has built a business which has brought those familiar tastes to 
immigrants since 1991.

Specialty Cheese, 430 N. Main St., is in a village of just 700 residents. They 
are closer to farms than the city. The nearest grocery store is about 15 miles 
away.

CONTRIBUTED
Specialty Cheese is one of the nation’s top manufacturers of 
ethnic cheeses and baked cheese snacks. The company has 
focused on Middle Eastern, Indian, and Mexican cheese blends, 
including Paneer from India, Duroblando from Central America, 
and Naboulsi from the Middle East.
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In 1991, the Scharfmans purchased five old cheese factories dating back to 
the 1860s. As the years went by, they outgrew these old factories. In 2003, 
Specialty Cheese purchased what was once a local high school and convert-
ed it into a cheese factory. Since then, they have modernized and expand-

ed. Today, a visitor will enter “the Principal’s office,” pass 
through the gym, watch cheese being packaged in 
the old “Earth Science” classrooms and see 

hand-painted school murals still deco-
rating hallways.

In 1996, they introduced a pat-
ented line of cheese snacks 

called Just the Cheese. 
These crunchy, 

nonperishable 
snacks are high-
ly popular with 

consumers who 
follow low-carb 

diets. Since 1991, their 
highly skilled team has 

developed authentic and 
innovative cheeses and tri-

pled their employment. The 
success of Specialty Cheese is 

built on superior product quality, 
innovation, and helping their em-

ployees grow, said Paul’s son and 
co-founder David Scharfman.
Specialty Cheese is one of the nation’s 

top manufacturers of ethnic cheeses and 
baked cheese snacks. The company has 

focused on Middle Eastern, Indian, and 
Mexican cheese blends, including Paneer 

from India, Duroblando from Central Ameri-
ca, and Naboulsi from the Middle East.
In 2017, under the direction of David, a new 

product that was 100 percent cheese was intro-
duced. In late February, the younger Scharfman 

said the company was notified that its Just the 
Cheese bars will be in nearly 830 Target stores. He 

said the company is also looking at Kwik Trip and 
Costco stores. He said it’s almost commonplace for 

Amazon.com to sell 500, 12-count boxes in a day.
“I don’t have to tell people cheese is good,” said Da-

vid Scharfman. “They already know that. It’s getting the 

CONTRIBUTED
In 1996, Specialty Cheese introduced a patented line of cheese snacks called Just 
the Cheese. These crunchy, nonperishable snacks are highly popular with consumers 
who follow low-carb diets.
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product into the stores for people to try. Once they try 
it, they’ll be back for more.”

The products come in a variety of flavors, including 
white and orange cheddar, garlic and chive, jalapeno 
and aged cheddar and are in 2,500 stores across the 
U.S.

In early March, during the World Championship 
Cheese Contest, the company took first place in 
the natural snacking cheese category — Wiscon-
sin cheddar minis, which beat out various cheese 
curds and mozzarella whips. The cheddar minis 
is made with the company’s version of cheddar, 
which is baked into a bar and called Just the Cheese 
and its one of the company best sellers.

On an April episode of ABC Television’s “Shark Tank” 
David Scharfman, who was clad in an orange suit and 
wearing a foam cheese tie and hat, met with, as the 
show describes, “five titans of industry who made 
their own dreams a reality and turned their ideas 
into lucrative empires.”

Scharfman wanted an investment from the 
“sharks” to get more people to try the Just the 
Cheese bars.

“As soon as people try it, they love it and they keep 
buying it,” he said on the television program. “My fami-
ly and I invested over a $1 million in this.”

Scharfman approached the investors asking for a 
$500,000 investment in exchange for 5% of the cheese 
bar business. He was looking for a shark willing to help 
him increase his production runs to increase his margins 
and thus his profit. At the time of filming in 2019, “Just The 
Cheese” had $3.7 million in sales with four months left to 
go in the year.

Sharks Kevin O’Leary and Lori Greiner both offered royalty 
deals. Mark Cuban also offered to invest $500,000 without a 
royalty for a 15% equity share.

All three offers were “politely and respectfully” declined by 
Scharfman.

Although none of the “sharks” bit on Scharfman’s request, he 
was still happy with the opportunity and the national exposure.

“Yes, it was great regardless of the end result on the show,” he 
said. “It would have been fun to work with any of the sharks, but 
I just didn’t think the offers were respectful of the hard work our 
team has already done.”

Specialty Cheese announced plans in August 2019 to expand its 

CONTRIBUTED
In early March, during the World Championship Cheese Contest, the company took first place in the 
natural snacking cheese category — Wisconsin cheddar minis, which beat out various cheese curds and 
mozzarella whips. The cheddar minis is made with the company’s version of cheddar, which is baked 
into a bar and called Just the Cheese and its one of the company best sellers.
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facility operations in Reeseville. 
The company plans to invest 
$1.65 million and create 36 jobs 
over 2020 and 2021. The compa-
ny already employs 240 people.

The project includes plans to 
expand the Specialty Cheese 
facility to allow the company 
to further increase capacity for 
its new snack line and improve 
capacity for its fresh cheese prod-

ucts. The company also plans to 
remodel a portion of its factory 
to accommodate new equipment 
and increase capacity for manu-
facturing.

David Scharfman, who works 
closely with his wife, Connie Li, 
at Specialty Cheese, said the 
employees are not looked at as 
merely individuals who come to 
work each day.

“I think we treat each other like 
family members,” he said. “We 
put a lot of value on folks doing 
the best we they can, rather than 
meeting a subjective goal that 
may not be reasonable.”

He said it’s also enjoyable to 
work with his father.

“We don’t always see eye-to-
eye, but we respect each other’s 
perspective, and appreciate that 
our disagreements usually make 
our ideas better,” Scharfman said. 
“I know that we have an unusu-
ally good working relationship, 
and I don’t take that for granted. 
As far as keeping the work family 
feeling good during these stress-
ful times, I really don’t have any 
sage advice. Truly, I feel blessed 
for the ability just to come to 
work everyday, so that five days 
a week, everything feels ‘normal’ 
(during the COVID-19 pandemic).

“From the conversations I’ve 
had with people around the 
plant, that seems to be a pretty 
common sentiment,” he said. 
“We’re all worried about our kids, 
our parents, what the economy 
will look like down the road, but 
we all feel lucky to still have pay-
checks coming in, and a chunk 
of time to feel like 
nothing is really that 
different.”
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CONTRIBUTED
Paul Scharfman, co-founder and president of Specialty Cheese Co., stands with his son, co-founder David 
Scharfman, in their Reeseville cheese factory.
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